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An NTT DATA’s new weekly video series 
designed to engage, inform, and inspire 
around our global sustainability journey. 

Mirai (未来 / 未來) means 

future in Japanese.

Because, without sustainability, 
there’s no future.

Short episodes (around 

3 minutes)

Released every Friday

Designed with insights from 

more than 50 internal and 
external leaders and experts.

What is Mirai TV

Real stories co-created with 

employees

From across regions, roles, and 
business lines



       

Understanding

Why a Sustainability Channel?

Sustainability is part of our 

strategy. But to act on it, people 

first need to understand what we 

are doing, why it matters, and 

how it connects to their work.

The main objectives are…

Mindset Showcase Projects Employee engagement Behavior

Make sustainability part of 

how we think. So, it naturally 

shapes how we deliver and 

sell projects.

Remarkable projects happen 

every day… Yet many of them 

remain local, fragmented, and 

unseen. Mirai TV gives them a 

global voice.

Mirai TV is built with our people, 

not just for them. Inviting 

employees across the company to 

contribute ideas, stories and 

perspectives.

Turn sustainability into 

everyday behaviours. So, it’s 

reflected in the small 

decisions and habits that add 

up across the company.

What is Mirai TV



       

We curated a multi-channel campaign to launch
Mirai TV to our people. Which means:

What is Mirai TV

A steady flow of communications 

using the same tone, style and 
underlying key messages. 

Crafted in line with 

organizational goals and 
designed to address business 
objectives.

Strategic

Regular & 
consistent

Ensures all messages and 

activities serve a specific 
purpose and with a desired 
outcome in mind.

Utilizing a variety of 

channels to reach all 
employees.

Multi-channel

Focused &
Goal-oriented

Moves beyond ‘facts’ and presents 

information in a humanized way 
to capture attention and build 
empathy/emotional connection. 

Tailored content delivered to 

specific employee groups or 
departments. 

Targeted

Focused on
story-telling

Incorporates arresting 

imagery and interactive 
elements to encourage 
participation.

Defined metrics that are 

tracked to assess progress 
and effectiveness.

Measurable

Engaging & 
interactive



       

Where to Watch

What is Mirai TV

Internal channels:

Yammer, intranet, internal newsletters, 
Global Connect, Doorways...

External platforms:

LinkedIn, YouTube, and local 
social media accounts.

Check out some of our first episodes
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In August this year, Abhijit Dubey shared NTT 
DATA’s FY25 Strategy & Priorities, highlighting 

that our growth ambitions are enabled by a 
cohesive and inspiring culture and an 

unwavering commitment to sustainability.

Strategic alignment



       

Strategic alignment

To help bring this commitment to life across
the organization, we created Mirai TV

Mirai TV makes sustainability 
tangible and accessible, helping 
employees understand what we 
are doing, why it matters, and 
how sustainability is embedded 
across the company.



       

As part of NTT DATA’s sustainability journey, 

Sasaki-san introduced Our Way: a new 
global cultural framework designed to guide 
how we work, make decisions and act as 

one company.

Our way

Strategic alignment

By showcasing real stories from employees 

across regions, roles and business lines, 
Mirai TV helps make Our Way 
understandable, relatable and actionable, 

showing how sustainability is applied in 
practice throughout NTT DATA.

Our Way brings together NTT DATA’s 

mission, values and sustainability 
commitments, embedding sustainability 
into daily behavior across the organization, 

not just into strategy or targets.

To support this cultural shift, Mirai TV 
was created as a communication and 
engagement platform.



       

Our Way Our most impactful achievement reflects an outstanding team effort to 
integrate sustainability materiality into the MTMP Group materiality 

and KPIs, consistently guided by our values.

Strategic alignment

NTT Group’s Core
Innovating a Sustainable Future for People 
and Planet Business Strategy New Quality Growth: Agentic AI

D&X & Next-gen Infrastructure

O
u

r 
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ay

Corporate Philosophy
Accelerate client success and positively impact 
society through responsible innovation.

Values

What motivates employees to take action 
to realize the mission:

• Respect Every Voice
• Think Big. Be Bold
• Deliver the Outcome
• Win Together

NTT DATA Code of 

Business Ethics

Guidelines on expected behaviors when 
performing duties, including:

• A safe and secure working environment
• Fair and highly ethical business activities
• Commitment to sustainability
• Compliance with laws and regulations
• Etc.

3 Positives and 13 

Material Topics

Material issues to address for the sustainable 
development of our company, considering the 
impact on the environment and society:

Planet Positive
• Climate Change

• Circularity

• Water Management

Prosperity Positive
• Responsible Technology

and AI Ethics

• Sustainable Supply Chain

• Digital Safety and Reliability

• Secure and Sustainable-by-
Design Services and Solutions

People Positive
• Diversity and Inclusion

• Health and Safety

• Human Rights

• Digital Accessibility
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Design & Key Visual

Creativity & content



       

Snackable, easy-t0-consume content

Content

Content to entice people to learn more; content that ensures they still 
get a ‘gold nugget’ of information if they don’t click-through.
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Working Group & 
Employee Engagement

Working group

• Hear inputs on the Mirai TV plan and 

content.

• Incorporate ideas on content and 

distribution.

• Create a network to promote the Mirai TV 

launch.

• Identify and develop compelling content 

aligned with Mirai TV’s mission.

• Curate topics and voices that reflect our 

material ESG themes and strategy.

• Translate abstract concepts into relatable 

narratives.

• Ensure a balanced content mix: 

informative, inspirational, action-driven.

Employees across the company 
contribute ideas and insights through
a dedicated working group.

They support the development of Mirai 
TV by co-creating content, formats, and 
ideas that bring sustainability to life 
across the organization.
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